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ELEGANCE MEETS IMAGINATION
AT THE NEWLY-OPENED
SONS THE BOUTIQUE HOTEL.

TEXT BY ROSSARA JAMIL
IMAGE COURTESY OF KLAFPSONS THE BOUTIQUE HOTEL

Venture past the mmensa glass frontage of Klapsons The Boutiques Holal and
wou would mast Bkely b intrigued by the ryriad of forms and colours within,
And should you $tap inlo tha lobbyy, the sheer volume of the space anthrals,
which is further Btensfiod as you ook up. Overhead on the caling, organic
forms in white interspersea with S0 yet dramatic kghting that glows and changes
as minutes go by.

Chances are, lke several boutique holpls that have opened in recent yaars in
Singapore, Klapsons The Boutique Hobel would not go unnoticed, Hen in our
busting city, elégance is de fguaur in rge mainstream hotels. Yel. a sense
of the hotel's personality is oftén kst on its guests, making boutique hotels
a source of fascingtion and 8 weloom development i tha ROSpA Rty SCena

Linkke many boutique hotets here in shophousa Spaces on the fringe of the
city, Klapsons The Boutique Hotel is part of an office tower. Without a doubt,

its location in the heart of the central busingss distnct is a boon 10 business
travelors whose dealings are held in tha area.

Cpened in Jung this yaar, the hotel i dasigned by Sawaya & Moroni, the
rencramiad international fm of architects and designers, Thi project &5 heimed
by moné other than Wilkam Sawaya, the artistic dnector and prncipal desxgns
of T firrm,

Klapsons appears 1o be doing whal mainstream hotels that sel out 1o woo
busingss tranedars find it hand 1o do - thal S, 10 peed sy TS SENoUS appooach,
hinting that Ho s realy about haning a Wtk fun.

Oné of the things the firm dd, axplained Sawaya, was to place much focus
on kghting 1o create different moods throwghout the day. “Snce SiNgapone &
a warm and humid country, you'd want a codl fealing. So, when you're nside,
it's Bop you're in an oasis, in a parackss, not just because of the air-Conabionng
but also the surrounding. The whita organic shapes give you he feeling of
being in an ighoo,” ha adds.

Within this welcoming space sils a glondus sl sphang, propped up at a
haight above everything else. Symbobc for the workd and what it has to offer,
the irmeguiar surface of the sphare reflects the rest of the space. It i hera that
guests would find themselves laking the lew steps up towands the recepton
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counter, envelopad in the cotoon-ike atmasphore after Zipping through the
siroats from the airpord,

Sawarya sums it up, “The steal sphere reprasents the workd you enter wihen
you Step into the hotel, It's about a new expenenca, You enter it Bxe a dream
and then i1's g 10 wou o decids your own ourmey in the hotel.” As you s
foot nto the neutral-colouned intenor of the sphara, Sowaya axplained, it is
YouUr personaity thal inferpoets the axpenencs in the hotel.

It is the steal sphera, together with the fuid forms of the furniture within the
lobby, that gives the space a whimsical and somewhat surreal feel. Pieces
designsd by Sawaya himsolf, such as the sculplural Maxima chairs, furnish
tha spaca. As one walks towards the Bt lobby or restaurant for a bite, the
sensuous fom of a lounge chair with a distingt Zaha Hadd touch calches tha
v, Surs enough, the piece & designad by the architect horsoll, an aarky peecn
that was the resull of a collaboration with Sawaya & Mononi,

The holal comes with 24 rooms and B sustes, all of which ans hoounous, Shylsn
and furnished with piaces by Sawaya & Moroni as well as designer brands
such as Karall. Skoak ionms comibens with a cood miod of Colours and tecdures
that breathas freshness into each space. Al the end of the day, when neckies
ars Kosensd o Do hsals Kicked off, and o e e 10 haad 1O tha showeens,
thee BxpErince at Klapsons is urnsgue 10 its own, Herg, you anler a glass-

coverad shower pod that stands right within the bedroom Asol,

Even with its design-centnc approach, if is clear that the holel does not bse
touch with the primarily busingss crowd it seeks, It ollers a space that 5
modenn, warm and elegant. At the same time, it i a veritable playground for
those with a keen eye for design, its dream-ke and Busory archifecture and
interior design without a doubt represeniative of our time, And for the aded
business travelien, it might just bring back the joy of business travel for what
it i5, an opportunity 1o wake up in a new or different place and remembes
whera one is despite the biur of airports, airplanes, unfamiar streels and
business meatings. B

Klagsons The Boutigue Hoted is locased at

15 Hoa Chiang Road #(1-01 Tower Fifteen Singapons 089316
T (655 B521 9030 F (B5) G222 9558
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WHY ARE THEY SIGMIFICANT TO YOU?

W5: When the Dva came out in 1987, the professionals were amazed by how it
WS Gone. Everyone was comang 1o touch it to tum it upside down. It looked ke a
plastic mould but it was actually done in wood. It had a shape that could not be
done with wood at that time. But | had the opportunety 1o know about a machine
that recently came about. Everyone had access to it, but no one thought to apply it
that way. The Maoma had a fold that was done without brealing. Plastic is a very
malieable material but | slso played on the thickness, It's 2,.5com thick but at the edges
it looks Bke a paper fold. it was a visual tick and a calculation of the resistance.

YOUR FIRM HAS COLLABORATED WITH BIG NAMES IN DESIGN SUCH AS TAHA
HADID AND JEAN NOUVEL. HOW DO YOU CHOOSE WHO TO WORK WITH?
WHAT DO YOU LOOK FOR?

W5: W kook to complete our collection, our idea and conoept. Paclo and myself are
passsonate about modemity, ardhitecture and contemporany [desian]. Every thiee or
four years, we fall in love with someone’s brains and mind. We started with Michael
Craves and Charles. Jenks dunng the post-modemst penod, Then, it was Kazuo
shinohara, the Japanese architect who was the first minimalist. Everyone gets his
ideas but nobody mentions ham.

Alter that it was Jean Nouvel, Zaha [Hadid] and Dominigue Perault This year, we
worked with [Dansel] Libeskind, Everybody represents hes own time, hes own phaosopiy
and concept of architectune. That's what we woulkd e 10 represent in our colkection.
Like playing misic on one chord, we find that bmating. We always prefer to be very
open-minded. We don't just Bmit our collections to one line, We challenge the world,
we are not afrasd of new expenences and new adventures, What we ke i what we
areé and that's what you see,

COULD YOU NAME ONE YOUMNG AND UPCOMING DESIGNER THAT HAS CAUGHT
YOUR ATTENTION?

W5: Konstantin Grasc, if you would call him a young designer. He's almost forty,
but he's from the new generation. He's very good, | like what he does. The
Bowroullecs are more boding, | mean, | call them constipated-minded because
they want to be minimalist at any peice. For them, sometimes they maght question
wiy an object should exist, that we lrve very well without /, 50 why not take off?
But if you take it off take off even the object itself, | don't need it. Grgic is different,
He is not at all minimalist but he's conceptual. | like concept in a product, not just
the outward allure.

WHAT DO YOU THINK I5 THE DIRECTION OF DESIGN AND ARCHITECTURE FOR
THE NEXT TEN YEARS?

W5: | cannot predect. 'm nobody to say what's comang. But, | think, especially with
the recession, this peniod of crazy architecture of “the more you bend it, the mone
you ane known™ will stop very soon. We'll go back to rational thinking, with a basic
and more human appeoach, Something that reflects more of the hweman needs but
not the epo of the architect, | wish and | hope that soon it will all come back 1o its
origins, using all the technology and advanced concepts but putting it in 8 mane
rational wary. That doesn’t mean it's retrograde, whene you go back in time. To think
basic and rational, why should | bend the bulding if there is no reason? 'd understand
if you have to do something for more square metres. But if it's just for sesthetics,
it's just cheap glamour and attention seeking.
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william Sawaya and his business partner Paolo Moroni founded Sowaya & Moroni in 1984 driven by a desire to produce
contemporary design. Through the years, the company has been known for products that are poetic in form and, at the
same fime, disploy a sensibility that does not bow to trends. As the artistic director and principal designer of Sawaya &
Moroni, Sawaya's works encompass architecture, interior as well as product design that spans from fumiture to glass and
metalwork. We caught up with Sawaya while he was in town to oversee the opening of his latest project Klapsons The
Boutique Hotel in Singapore, which is also his first work in Asia. The firm has worked with ccclaimed designers such as Zaha
Hadid and Kazuo Shinohara whose pieces. along with Sawaya’s, are to be found in Klapsons.

{ Klapsons The Boutigue Hotel
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FIRST UP, WHAT MAKES AN EXCELLENT HOTEL?

William Sasaya (WS): Very ssmple. | Inve mone than half of my life in hotels. Within
the first b seconds when | open my eyves, i | can recognise which country | am
in and which hotel it is, it means its a good hotel. if the smell of the Enen, or the
crisp of the linen, can remind me of the place, then, yes, it 5. Apart from all the
connotations, whether this or that is different, it's the way of leaving the hotel. Either
it grvees you 8 pood impeession 50 youll come back, or never agan.

I THIS AGE WHERE DESIGN APPEARS TO BE ABQUT BEING TREMDY, WHAT
0O YOU THINK ARE THE KEY FACTORS THAT MAKE DESIGN TIMELESS?
WS: Mot ondy in design but in any creative activity, it should be simple, ratonal and
logical. If you can work with these three key factors, you can sucoéed in creating
ageless and timeless products and architecture. It should also reflect the time you're
Inving in, the culture and concept. But all of that should be wowen in such a way that
the intenticn is there, but not in a ook at me, look how good | am™ way. It should
be very low peofile, but whenever you dig into the details, you'll see that it has been
propedy done, I it reflects all the needs you want out of this project, but with a low
profile, it has a shot at Inving for 2 long tme.

TELL US ABOUT YOUR DESIGN AESTHETICS.,

WS: It's a very big question that could not be said in one word, Everybody recemes
aesthetics in different ways. | guess every designer dreams of one single product that
could sunive him and remain as a dassic. The concept of acsthetics depends but
there are some basic things that evenybody agrees on. It should be ehepant, attracthee
and timeless. But | can’t decide on that, i's the years that do that. My philosophy
and my company's philosophy i 1o be simple but not banal, o be elegant but not
exagperated. We are always on the cutting edge, although there is abways the nisk
that it might fall into katsch or vulgarity. The good part is that everyone at Sawaya &
Moroni, my partner [Paolo Mononi] and | for example, plays the devil's advocate vis-
S5 one another. His task is 1o criticise me from moming to evening and woe virsa
0w don't sheep on our old glones. We are abvays awake, every day i5 a new day
and eveny work 5 8 new work a5 we start from 2eno,

OF ALL YOUR WORKS, WHICH ONES ARE MOST SIGMNIFICANT TO ¥OU?
WS: The first is called D, which stll sells sinoe the first day it camee out. It's very
modem and classical at the same time, And then there's the Maama chair, it was
prized many times for its technology and new concept, and is still very elegant after
<o years. The Balla Bifotha, the first recyched plastic chal, is another one.
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WHICH CITIES FASCIMATE YOU THE MOST?

Wa: Every oty Tasanates me for its unsque facet. But the oty | love mast personally
a5 & bomn Lebanese is Pans. All Lebanese love Pans because we wete colonised by
France. Pars for us & a second home. | feel mone 3t home in Panis. it's really glamaonous,
every comer is different and it has many centres. Somehow, it's like Singapore. I
doesnt have one downtown but several downiowns, Every district has i own
attrachions, museurs and SASLES, WitAlSOmT,

WHEN IT COMES TO TRAVEL, WHETHER BY AIR, SEA QR LAND, I5 THERE
SOMETHING THAT YOU WANT TO SEE CHANGE IN?

WS Yes, For an old person ke me, you heve 10 be really comiortable. When vou're
on a 12-hour fight, you have 1o be comionable. | would do a better saat that becomes
a real bed, not a bed that cuts you here or theve just to give you an impression that
you are honzontal but something where you can really take a eest in, Arines have
the possibility of space, and they are dedicating & kot of space 10 busmess and fist
class, But fow aidenes pet real luury: it should be better done.

WHAT FLANS DO YOU HAVE FOR THE COMPANYT

WS A lot of expansion, (Lawghs) | mean, what var would Bee & to keep having the
energy and goodwill to 2o on with what we are doing. It's our life and our passion,
W Consscer Gurseags. very, very lucy persons because our work IS our passaon, Te
are pasd 10 do it

50, HOW DD YOU KEEP THINGS FRESH?Y

WS: By convincing myself that I'm stll young and | have to work. And, to restart
always from the beginning. We don't 1ake ourselves seriously. | mean, we just
feel like beginners, This is true, I'm not saying just to look mce 1o you. Evenyday
is the first day for us. We work with the same enthusiasm, curiosity and lowe of
thangs. | guess that's our secrel. We shways deal with young people. In my design
office, the oldest i5 30 years and the others are 25 or 20, To feel ke them, 1o
deal with them, you have 1o convert your mind 1o be on the same level. 50 you
think young, you act young and what you come up with could be fresher than
of you are just on your own. B

Kigpsons The Boutigue Hotel is featured in this rsue of Cubes on page 112,




